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Nebula Literary Journal 
151 Infirmary Way 0207 

Amherst, MA 01003 
December 18, 2017 
David Bohnett Foundation 
245 South Beverly Drive 
Beverly Hills, CA 90212 
 

Dear Granting Committee:  

On the behalf of Nebula Literary Journal, I am writing to request funding amounting to 

$58,000. We are a nonprofit literary journal showcasing exclusively art and literary works by 

LGBTQ+ artists. The requested funding would go towards various computer programs, printing 

costs, and payment to artists associated with running a literary journal, and the proceeds of sales 

will to entirely to the Los Angeles LGBT Center, an established charity that works toward 

equality for the queer community.  

Investing in queer art is imperative to the mental well-being of the LGBTQ+ community. 

Books by queer authors are slowly entering the mainstream, with large publishers picking up 

books by and about queer people. Still, representation of queer people in media is lacking, 

despite proven benefits to young LGBTQ+ people. We do not expect the publication of Nebula 

to solve this representation crisis; however, many small steps in the right direction eventually 

will. Before Nebula can publish, it will need volunteer staff and a website. Once the hiring and 

web design process has been completed, social media accounts and calls for submissions will go 

live. We hope to publish by mid-autumn of 2018 and expect our journal to have a unique draw in 

that we would pay our contributors and the proceeds of every journal would go to an LGBTQ+ 

charity. 

Your foundation has the chance to advance the careers of queer artists as well as provide 

media representation to a marginalized group of people. This journal has the potential to make a 

difference in the lives of artists, readers, and the LGBTQ+ community at large through the 

donation of proceeds. We hope you will consider granting our journal the necessary funds.  
 

Sincerely, 
 
 

Mira Kennedy, on behalf of Nebula Literary Journal 
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1. Statement of the Problem 

 Historically, literature and art have only garnered attention if the artist was a 

heterosexual, white man. Since the mid-twentieth century, there have been efforts to broaden the 

canon to include formerly invisible groups, such as women, people of color, and LGBTQ+ 

people. The twenty-first century has been 

characterized by a popularization of LGBTQ+ 

issues, with the passing of the marriage equality 

bill and increasing resistance to discriminatory 

laws such as those prohibiting transgender people 

from using the bathrooms corresponding with 

their gender. There are currently more spaces than 

ever for queer artists to express themselves, as 

shown by the selection of 2017 Lambda Literary 

Awards finalists: “amid growing evidence that 

queer literature is experiencing a renaissance of 

late is a subtle, but notable, aspect of the list of finalists: A preponderance of titles from large, 

mainstream publishers” (Sasson).  

 However, mainstream media continues to preference heterosexual characters, authors, 

artists, and concerns. In a study done on diversity in Hollywood and television, the researchers 

found that “just 2 percent of speaking characters were identified as lesbian, gay, bisexual or 

transsexual, and more than half the LGBT characters in all the films they examined came from 

two movies” (Deggans). This reflects society’s deeply ingrained bias toward heterosexuality, and 

F i g u r e  2 :  A n  a d v e r t i s e m e n t  f o r  
M a g i c  M a k e r s  Q u e e r  A r t  a n d  
H e a l i n g  F a i r  i n  O a k l a n d ,  
C a l i f o r n i a .  



K e n n e d y   
 

4  

as long as society as a whole views any alternative to heterosexuality as abnormal, LGBTQ+ 

issues will always be an afterthought. As Eric Sasson, a gay author, says:  

“The LGBTQ community’s political and cultural gains have, ironically, had the effect of 
stifling many queer writers, causing some to censor themselves in a culture that today 
sees little value in the ‘otherness’ of queer lives. As a result, those othered lives are 
underrepresented in popular American fiction—perhaps by an America that doesn’t care  
to understand them.” (Sasson) 

One of the best ways to combat this indifference is with increased literary presence for 

LGBTQ+ characters and authors. Not only does representation in literature promote awareness 

for the existence of queer people, but it also humanizes the individuals of the LGBTQ+ 

community. Most importantly, when LGBTQ+ people see themselves represented, they are less 

likely to feel isolated, strange, or otherwise deficient because of their sexuality/gender identity. A 

study has shown that “bisexual, gay, and lesbian teens who are exposed to more gay- and 

lesbian-oriented media report a stronger sense of well-being” (Diep). Seeing representation of 

one’s identities in media has proven benefits to the real individuals being represented. Another 

added benefit is that when 

queer artists and authors can 

support themselves financially 

from their art, they’re more 

likely to continue to produce 

art and support their 

community. Our literary 

journal seeks to provide a space 

for queer authors and artists to 

showcase and profit from their 
F i g u r e  3 :  T h e  c o v e r s  o f  a  s e l e c t i o n  o f  r e c e n t l y  r e l e a s e d  

q u e e r  f i c t i o n .  
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work, and in addition donate the proceeds from the sale of journals to the Los Angeles LGBT 

Center to maximize concrete benefits to the LGBTQ+ community.  

2. Statement of Request 

 We at Nebula Literary Journal are requesting funding amounting to $58,000 for the 

expenses of a nonprofit literary journal that would feature exclusively writers and artists who 

identify somewhere on the LGBTQ+ spectrum. The proceeds of the journal will be donated to 

the Los Angeles LGBT Center (LALGBTC), a nonprofit dedicated to “[caring for, championing, 

and celebrating] LGBT individuals and families in Los Angeles and beyond” (About the Center). 

We are requesting funding for this literary journal to maximize the money we are able to donate 

to the LALGBTC instead of using the proceeds to cover expenses of the journal.  

 Funding this literary journal will not only benefit the LALGBTC and the people it serves, 

but queer artists and readers as well. Queer authors and artists who may be having trouble 

finding a home for their work could start or reboot their career with a publication dedicated to 

showcasing projects like theirs. They would also get paid for their contribution to the journal, 

which could financially, and by extension, emotionally, make a significant impact on a low-

income artist’s life, particularly if they were published by our journal multiple times. 

Furthermore, readers will be exposed to new authors’ names and be more likely to support those 

authors in the future if they like their work.  

Representation in is an incredibly important way to communicate to the readers being 

represented that they’re not alone or abnormal or less human than the majority group; discussing 

other writers for their blog, writers Sara Boboltz and Kimberly Yam said, “The cathartic 

experience of finally relating to a character on screen has inspired heartfelt essays” (Boboltz and 
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Yam), and they go on to detail the experiences of their two fellow writers’ responses to seeing 

characters like them in media. A literary journal with a focus on LGBTQ+ authors and artists has 

the potential to bring such a cathartic experience to its readers, with the added effect of 

monetarily benefiting a charity working for LGBTQ+ rights. The journal’s impact, however, will 

still go beyond the money it generates for charity.  

3. Description of Proposed Work 

 3. i. Goals 

Nebula seeks to do three things: make space for queer artists, inspire readers, and sponsor 

change for the LGBTQ+ community. The first will be done with the creation and advertisement 

of the journal; the journal itself will provide publication designed for and payment to those 

underrepresented artists and writers. The second goal, inspire readers, will be done through the 

careful selection of meaningful, powerful, and beautifully haunting art and writing. While the 

artist will need to identify somewhere in the LGBTQ+ community to submit, the subject matter 

will not need to be LGBTQ+ specific, which we hope will foster an appreciation for the scope 

and range of art members of the queer community are capable of producing. Our journal’s 

content will be selected with the aim of thrilling readers’ emotions and intellect. Finally, the 

journal intends to sponsor change for the queer community in two ways: first, by paying artists 

for their contributions and thereby encouraging their continued contribution to LGBTQ+ culture; 

and second, by supporting the Los Angeles LGBT Center. We want the proceeds of the sale of 

our journal to make a concrete difference in the lives of the community, not just an emotional 

one. Both are vitally important, and we feel the best way to make a tangible difference is through 

donations to the LALGBTC. The operation and advertisement of the journal will reflect these 

three goals.  
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 3. ii. Methods  
Email: The journal will need its own email for 

the purposes of receiving submissions, answering 

questions, and signing up for social media. Gmail has 

easy business email setup for a small fee, and would 

enable Nebula to have multiple emails—one for 

submissions and one for social media and general 

contact. This would keep submissions separate from 

any other business the journal might need to conduct, 

such as contacting the printer and fielding questions 

from interested artists and readers. Staff members can 

use their personal emails to communicate with each 

other to cut down on costs.  

Website: One of the first steps to the journal’s 

functionality is the website. While there are many free programs to create websites, the most 

professional and the most nuanced are those that come with a fee. Our journal will be relying on 

the Internet for its submissions and circulation; therefore, an attractive, clear website is crucial to 

its success. Possible pages for the website include: home page briefly describing the journal, 

periodically updated with announcements or information of interest; an “About” page with the 

journal’s mission statement, history, and staff bios, as well as a brief description of what we 

publish; a “Submissions” page detailing submission guidelines and instructions; when relevant, a 

page with PDF previews of the current and past journals; a page to order a copy of the journal; 

and an FAQ’s page.  

F i g u r e  4 :  P r i c i n g  a n d  f e a t u r e s  
o f  t h e  d e s i r e d  e m a i l  p l a n .  
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Mission Statement: The journal’s mission statement will be public on the website for 

interested artists and potential readers to read and get a sense for the journal’s direction. It will 

heavily feature the goals listed above. Our current draft of the mission statement reads: 

Nebula is a nonprofit literary journal that exclusively publishes artists from the LGBTQ+ 
community. We strive to publish prose, poetry, literary nonfiction, and visual art that stirs 
and inspires our readers, whether they be queer or straight, trans or cis gendered. We are 
committed to the advancement of the LGBTQ+ community in all its needs and desires, 
which is why 100% of the proceeds from the sale of our journals goes to the Los Angeles 
LGBT Center and every single one of our artistic contributors are paid for their  
work.  

 Advertising: With the intention of creating potential reader awareness and gathering 

submissions, Nebula will need social media accounts. These are free, but require time and energy 

to maintain well enough to create and sustain interest in the journal. Twitter and Instagram are 

most useful for the purposes of advertisement. They can be used for calling for submissions, 

creating interest in buying and reading the journal, and nearly any other publicity move the 

journal sees fit. In the bio spaces of each social media, there will be links to the website and the 

other social medias, and the journal’s email will be listed as well. Possible content (besides 

straightforward calls for submissions and announcements) could include: short interviews with 

accepted authors and artists; showing support during publicly known LGBTQ+ events; praise 

and publicity for the LALGBTC and links to its projects; writing advice; and more.  

 In concert with keeping up social media, Nebula can put out calls for submissions on 

various writing-related sites. One such organization that the Bohnett Foundation has funded in 

the past is Lambda Literary, which has a space on its site for LGBTQ+ literary organizations like 

our journal to post calls for submissions. Other sites to post calls for submissions include The 
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Review Review and Poets & Writers; both have a page of “classifieds” on their sites for journals 

to post calls for submissions. There are many other such places as well.  

 

  Selecting submissions: Depending on the number of received submissions, each issue of 

Nebula will publish anywhere between 25 and 50 written pieces, and anywhere between 15 and 

30 works of visual art. We will not accept previously published pieces. The selection process 

will be a collaborative effort. The editor responsible for the particular medium (poetry, visual art, 

etc.) will select the best submissions from the initial pool; then, after the submission deadline for 

an issue, the editors will view what the other editors have selected and meet to agree on which 

pieces are the best ones to include in the journal. After this meeting, accepted artists will be 

notified via the general journal email that their piece has been selected for inclusion in the 

journal. Submissions will be received via email to the journal’s submissions email, and then 

uploaded to a Google Drive folder made by the submissions email and shared with all the 

editors, who can use their non-journal-affiliated professional emails to access and read the 

F i g u r e  5 :  A  p r e v i e w  o f  t h e  I n s t a g r a m  p a g e  o f  F o u r  C a t s  P r e s s .  
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submission files. Editors’ first choices can be moved to another folder clearly labeled for the 

other editors to review before the meeting to make final decisions on pieces for an issue.  

 Construction of journal: The 

journal will be constructed using Adobe 

InDesign before being sent to the printer. 

Adobe InDesign is industry standard for 

publishing and is most likely to be 

compatible with the printer’s software. The 

final constructed version of the journal will 

be sent to the printer for a trial run to ensure 

that every piece was formatted correctly, in 

the correct order, etc., before placing the 

entire order.  

 Publication: The journal will be 

published biannually to allow ample time for the gathering of sufficient submissions, generation 

of interest, and construction and printing of the journal. The first date of publication will be 

tentatively scheduled for early October 2018. When all the essential pieces for full functionality 

are assembled sometime in the spring, the journal’s social media presence and advertising will 

increase. Ideally, by mid-August, there will be enough submissions of quality and interest in 

Nebula to publish. A date will then be selected by members of staff to stop accepting 

submissions for Issue #1. Any submissions received after this date will automatically be 

considered for Issue #2.  

F i g u r e  6 :  T h e  f e a t u r e s  a n d  p r i c i n g  o f  t h e  
d e s i r e d  A d o b e  C r e a t i v e  C l o u d  p l a n .  
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 As with the tentative first date of publication, the journal will tentatively plan to print 200 

copies of Issue #1. This number is subject to change depending on interest. With interest 

expected to increase over time with each issue of the journal, the journal will tentatively plan to 

print around 300 copies of Issue #2. In the future, after getting established, we hope to publish 

around 500 copies of each issue.  

 Sale of journal: The journal will be sold 

through the website. PayPal offers a free service 

for businesses that accepts payment from all 

major debit and credit cards. Nebula would use 

this service to sell current issues and any 

remaining copies of past issues from a page on 

the website.  

3. iii. Staff 

 With the exception of the editor in chief, 

there may be staff member(s) who occupy more 

than one role within the journal depending on 

the qualifications, desire, and availability of the selected staff.  

Editor in chief: The editor in chief will be responsible for supervising all aspects of the 

journal and collaborating with other members of staff on smaller projects when needed. The 

editor in chief will regularly check in with every member of staff, both on a one-to-one basis and 

by calling meetings of all or most staff when necessary. The editor in chief will review all 

submissions. They will also be responsible for choosing and contacting the printer with the 

design coordinator, and reviewing the final digital version of each issue with the design 

F i g u r e  7 :  T h e  f e a t u r e s  o f  t h e  
“ S t a n d a r d ”  P a y P a l  o p t i o n  f o r  
b u s i n e s s e s  t h a t  w e  w o u l d  u s e .  
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coordinator and copy editor, and the printer’s preview copy with the design coordinator before 

placing the entire order with the printer. The editor in chief will also ensure the journal’s 

spending is within the budget and organize proceeds to donate to the LALGBTC after each issue 

has sold.  

Social media coordinator: The social media coordinator will be responsible for the 

maintenance of the journal’s social media accounts as well as advertising for submissions.  

Design coordinator: The design coordinator will first design the logo for Nebula, then 

build the website, and, during submission gathering, assist the social media coordinator with any 

graphics needed for various social media posts. The design coordinator will, after a particular 

issue’s content has been chosen by the editors, use Adobe InDesign and other Adobe Creative 

Cloud programs to construct the journal’s front and back cover pages and design the layout of 

the interior. They will review the final digital version of the journal with the editor in chief and 

the copy editor before it goes to the printer, and review the printer’s preview copy with the editor 

in chief before the entire order is placed. 

Copy editor: The copy editor will proofread the accepted submissions for punctuation, 

grammar, and spelling mistakes that are not related to the artist’s intention in a given piece. The 

copy editor will also review the final digital version of each issue to proof once again for 

mistakes in spelling and punctuation, mostly in the titles, author’s names, and captions of visual 

art, as they will have already proofed the actual content prior to the construction to the journal.  

Fiction/literary nonfiction editor: It will be the fiction editor who reviews all fiction 

and essay submissions for acceptance, though we anticipate more fiction submissions and will 

refer to this editor as the fiction editor. The fiction editor will move their chosen submissions for 

the first round of selections into the reserved Google Drive folder to keep their top choices 
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organized for the other editors to review. They will also review the submissions from across the 

mediums that have been selected by the other editors for final group approval.  

Poetry editor: The poetry editor will review all poetry submissions for acceptance. The 

poetry editor will organize their initial selections in the reserved Google Drive folder for the 

other editors to read. They will also review the first round of selections by the editors of other 

mediums for final group approval. 

Visual art editor: The visual art editor’s responsibility will be reviewing all art 

submissions for acceptance. The visual art editor will also organize their initial selection of 

submissions into the reserved Google Drive folder to keep the selection process organized for the 

other editors. They will also review the top choices of the editors from the other mediums for 

final approval from the editorial group.  

4. Available Resources 

 The Internet will be one of Nebula’s greatest resources. A website is a professional, 

effective way to post information about the journal and streamline the submission process. Social 

media accounts are free ways to get attention and interact with potential consumers, and online 

advertisements on other websites will aid in gathering submissions. The journal can keep 

submissions organized using email and Google Drive. Different members of staff can work from 

various locations on their computers, as Skype, a free resource, can be used to organize meetings 

if in-person meetings are not possible. This gives flexibility to the hiring process. While some 

members of staff will need to be within an easily travelable distance from each other (such as the 

editor in chief and the design coordinator for the review of the physical journal), due to the ease 

of communication the Internet provides the various members of staff need not live in the same 



K e n n e d y   
 

1 4  

area. This will cut down on costs for Nebula by not renting an office space and expand the hiring 

pool for members of staff.  

 Another valuable resource to the project 

will be the LGBTQ+ community’s activism and 

presence on social media. While we hope to foster 

an appreciation for queer art by any audience, 

members of the community will probably be the 

most enthusiastic supporters of Nebula. Gaining 

attention from members of the community who 

are prominent on social media, influential figures 

in LGBTQ+ organizations, and/or running 

popular operations similar to Nebula will greatly 

help in advertising the journal, which will in turn lead to people buying copies of the journal.  

 While not free, other vital available resources include Adobe InDesign and Gmail for 

business. Adobe InDesign, the industry standard for publishing, is meant for designing books and 

can accommodate the variety of mediums we intend to publish and the various formatting that 

come with them. It will likely be compatible with the printer’s software and make the entire 

process of constructing the journal simpler. Gmail for business, for a small fee every month, will 

give the journal professional emails with the journal’s name included and access to Google 

Drive, which will be essential to ensuring instant, easy collaboration between staff members. 

Professional emails will also lend credibility to the journal’s business transactions. 

F i g u r e  8 :  T h e  T w i t t e r  p r e v i e w  o f  t h e  B l a c k  
L e s b i a n  L i t e r a r y  C o l l e c t i v e ,  a  s o m e w h a t  
s i m i l a r  o p e r a t i o n  t o  t h e  p r o p o s e d  j o u r n a l .  
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5. Qualifications of Personnel 

 The staff of Nebula will be selected carefully based on a variety of factors for each 

position. Ideally, as many members of staff as possible will be LGBTQ+, and if they are not, 

they will be passionate about LGBTQ+ rights and representation, and knowledgeable about and 

respectful of queer topics. 

 The editor in chief will have at minimum a Bachelor of Arts degree in a field related to 

the content of the literary journal, such as English, Creative Writing, Studio Art, etc. The editor 

in chief will also have some kind of administrative experience, at least a familiarity with Twitter, 

InDesign, and website building, strong organizational and time management skills, and be an 

clear and efficient verbal and written communicator. An understanding of current trends and 

focuses in queer art and literature is essential for the editor in chief’s role to aid in the selection 

process. This role is the most important to be inhabited by an LGBTQ+ person, as they have the 

broadest executive power and decision-making authority and could potentially do the most 

unintentional harm if not aware of the realities of being queer.  

 The social media coordinator will be at minimum pursuing a college degree, ideally in a 

humanities field connected to publicity and/or the kind of work involved at a literary journal, 

such as English or Studio Art. They will have extensive knowledge of the most essential social 

medias for the journal, namely Twitter, and be a clear and enthusiastic communicator. The social 

media coordinator will be independent but also proactive in seeking out the information they 

need to make posts. They will also have at least a familiarity with either WordPress or another 

website building tool so they can assist the design coordinator in the upkeep of the website. This 

role is also high priority to be filled by a queer person, as they will be managing the public 

façade of the journal and need to be extraordinarily sensitive to queer topics.  
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 The design coordinator will have a substantial background in web design and an 

extensive knowledge of Adobe InDesign, as well as a solid understanding of other Adobe 

Creative Cloud programs. They will be understanding of the collaborative nature of the journal. 

In this vein, the design coordinator will be passionate about pursuing their creative visions while 

remaining open to suggestions from other staff.  

 The copy editor will at minimum be pursuing a Bachelor of Arts degree in English or a 

related field. They will be detail-oriented with a solid understanding of spelling, grammar, and 

punctuation rules. The copy editor will be thorough and careful in their work, so as to maintain 

the professionalism of the journal by avoiding grammatical mistakes in its content.  

 The fiction and poetry editors will each have at least a Bachelor of Arts degree in 

English, Creative Writing, or a similar field. They will be well read, particularly in their 

specialized medium and within that, well read in queer literature. They will also be objective in 

their selection process, focusing on the inherent value of the piece over their own personal tastes. 

These editors will also have the ability to intelligently and clearly talk about writing as an art. 

They will also have an understanding of general artistic trends, in literature and in visual art, 

within the LGBTQ+ community to aid their participation in the collaborative final selection of 

works to be included in an issue of Nebula. 

 The visual art editor will have an extensive background in a visually artistic field, such as 

photography, sculpture, photography, etc. They will be up to date on current art trends, 

particularly in the LGBTQ+ art community. The visual art editor will also have some familiarity 

with queer literature to be able to make a relevant contribution to the collaborative selection of  

written pieces to include in an issue of Nebula.  
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6. Budget 

 6. i. General Budget 

 Grant money from your foundation would go toward the various expenses of running a 

literary journal. We are asking for a total of $18,500 from the Bohnett Foundation to fund the 

first two issues of Nebula, which accounts for expected cost and any slight unexpected increases 

in cost as the project moves forward.  

To cut down on costs, we will charge readers for the shipping of their printed journal and 

ask that members of staff volunteer their time, so these costs are not reflected in the budget. 

Adobe Creative Cloud is at its most useful and inexpensive in the All Apps collection for 

individuals, and as only the design coordinator will be using Adobe programs consistently, this 

makes the most sense for the journal. WordPress, a trusted professional website builder, is 

needed for a month before the website and public face of the journal go live to allow time for the 

building of the website. 

The printing costs were 

calculated using a pricing 

calculator on the website 

of Mill City Press, a small 

press for self-publishing 

books in Maitland, 

Florida. Paying our artistic 

contributors is important to the mission of Nebula and we feel that $100.00 is an appropriate 

amount of money to encourage artists in continuing their career while ensuring the sustainability  

F i g u r e  9 :  T h e  M i l l  C i t y  P r e s s  c a l c u l a t o r ' s  e s t i m a t e  f o r  o u r  
j o u r n a l .  
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of Nebula. The budget breakdown for the first year of the project (after the hiring and website 
design process) is as follows: 

 
6. ii. Projected Proceeds to be Donated in Year 1 
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7. Summary 

 7. i. Benefits to the David Bohnett Foundation 

 With the monetary support of your foundation, this literary journal has the potential to 

make a significant positive impact on not only the lives of queer artists, but the LGBTQ+ 

community at large as well. Operations like literary journals often don’t have sufficient funds to 

pay contributors, and we have the chance to financially support queer writers and artists while 

showcasing the best of queer art should we receive a grant from your organization. Donating the 

proceeds of the journal to the Los Angeles LGBT Center would also expand the impact of your 

contribution to this literary journal to the LGBTQ+ community in Los Angeles and elsewhere in 

America. The foundation’s support of this journal would boost queer art culture, and provide 

health services, social services, education, and advocacy to the community through the 

LALGBTC.  

 7. ii. Comparison of Nebula to Likely Competition 

 Our journal has a unique draw in that we are a registered nonprofit and the money readers 

spend on a copy of our journal goes toward a long-established and active charity. While some 

other literary journals may be free to read and access, the price of one copy of our journal is 

lower than the average price of a paperback book, and very easy to justify in the mind of a buyer, 

particularly since the proceeds go to charity. In addition, a person who has read a journal other 

than ours is not excluded from our potential readers. Consumers and lovers of art read many 

books and journals and blogs; one source of art is not enough to sustain a person. Therefore, our 

journal is unique enough to attract attention, but the potential audience will not be diminished by 

the existence of other, free literary journals.  
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 7. iii. Reassertion of the Problem  
 Queer representation in mainstream literature and art may be expanding, but too often art 

created by LGBTQ+ people is sidelined in favor of media created by heterosexual artists. 

Representation is important for many reasons—to signal to members of the represented group 

that they’re not abnormal or somehow less human, to encourage empathy from the majority 

group—and the slow climb toward more diverse literature and media needs support to be 

sustained. Queer writers are beginning to make their way into mainstream publishers, but much 

work is still needed to make adequate space for queer writers and artists.  

 7. iv. Urge to Action 

 Supporting Nebula will not solve the representation problem at large, but steps need to be 

taken in the right direction. Nebula Literary Journal intends to work toward more and better 

representation by providing a space for queer artists to represent their identities and their 

community and give them some means to continue with their work. Readers of Nebula Literary 

Journal, if they fall somewhere on the LGBTQ+ spectrum, would see themselves in literature and 

feel more connected and validated as people. Though our projected donation to the Los Angeles 

LGBT Center would not match the expense of the journal, the impact the journal would go far 

beyond the money put into charity. With the support of your foundation, we have a chance to 

advance LGBTQ+ representation in literature, and we hope you will support our cause.  
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